DEPARTMENT OF HEALTH, HUMAN PERFORMANCE AND RECREATION
COLLEGE OF EDUCATION

PITTSBURG STATE UNIVERSITY

Course Number:  REC 470
                     

Title:  Administration of Recreation
Credit Hours:  3 hours



Course Time Schedule:  9:30-10:45 TTh
Instructor:  Dr. Bill Stobart


Office Phone:  235-4664

Office:  Room 101SRC


Office Hours:  







     Monday: 9:50-11:00, 1:30-3:00 






    

     Tuesday: 9:00-9:30, 10:45- 11:45, 2:00-2:30 

  





     Wednesday: 9:50-11:00, 1:30-2:30








     Thursday: 9:00-9:30, 10:45- 11:45, 2:00-2:30   







     Friday: 9:50-11:00 

______________________________________________________________________________

I. COURSE DESCRIPTION:  Recent trends in organization of recreation at federal, state, and local levels.  Attention is given to legislative provisional, governmental control, financing, budget, personnel, and administrative practices.

II. COURSE OBJECTIVES:  Upon successful completion of this course, the student should be able to:

1. Understand environmental ethics, the relationship of environmental ethics to the philosophy of planning, design and development, and the potential impact of planning, design and development upon the environment.

2. Understand the ethical principles and professionalism as applied to all professional practices, attitudes and behaviors in leisure services delivery.

3. Have a basic knowledge of the role and content of leisure programs and services.
4. Be able to develop outcome oriented goals and objectives for individuals and groups.

5. Understand and be able to analyze programs, services, and resources in relationship to participation requirements.

6. Understand the principles and procedures for evaluation of leisure programs and services.

7. Have the ability to formulate, plan for implementation and evaluate extent to which goals and objectives for the leisure service and for groups and individuals within the service have been met.

8. Have a basic knowledge of marketing techniques and strategies.

9. Understand the concepts of organizational behavior, accountability, interpersonal relations and decision-making strategies.

10. Understand and develop the ability to apply personnel management techniques including job analysis, recruitment, selection, training, supervision, career development and evaluation of staff, volunteers and interns.

11. Understand and develop the ability to implement principles and procedures related to operation and care of resources, areas and facilities.

12. Understand and develop the ability to promote the agency, the services, and the profession through marketing, public relations and promotion strategies.

13. Develop the ability to utilize effectively the tools of communication, including technical writing, speech and audio-visual techniques.

14. Develop the ability to utilize computers for basic functions, including word processing, spread sheets, specialized programs related to leisure services.

15. Have a basic knowledge of the legal foundations and responsibilities of leisure service agencies, and of the legislative process and the impact of policy formation on leisure behaviors and service in all levels of government, community organization and business enterprise.

16. Have a basic understanding of legal concepts, including contracts, human rights, property, and torts as applied to leisure service agencies.

17. Have a basic knowledge of regulatory agents and the ability to demonstrate how to comply with professional, legal and regulatory standards.

18. Have a basic understanding of the principles and practices of safety, emergency and risk management and the ability to develop and implement risk management plans that assure the health and safety of participants and staff.

III. INSTRUCTIONAL RESOURCES

Required Text Book:  911 Management by Joseph J. Bannon

Additional Resources (not required):  None

IV. TEACHING STRATEGIES

A. Traditional Experiences:  Lectures and class demonstrations will be made by the instructor.  Each student will be required to demonstrate written work and oral presentations.

B. Clinical Experiences:  None
V. EVALUATION

Assessment:  Grading in this course is based on a set of total points based on the following:

Activities and quizzes (5 and 10 point)



120 points

Quizzes, “in class”, and homework assignments 

on activities such as ethics, organizational charts, 

resumes, etc.  Students may be given discussion 

points for certain activities.  There is NO MAKE UP.

First exam







100 points

Exam will be composed of true/false, multiple choice,


fill in the blank, listing, essay, etc.




 
Second exam







100 points



Exam to be composed of true/false, multiple choice,



fill in the blank, listing, essay, etc.


Projects







70 points



Students will work on projects individually. The



Project will be a Ten Year Plan for the City of 



Pittsburg. Additional information on projects will 


be distributed in class.


Oral Presentation of Projects




10 points



Students will give a ten to fifteen minute presentation



on their project.

Final exam (Comprehensive)




100 points


A fifty question multiple choice exam.









    TOTAL
500 points

Grading Scale: 
90-100%
450-500
A
Excellent




80-89%
400-449
B
Above average




70-79%
350-399
C
Average




60-69%
300-349
D
Below average




  0-59%
   0-299
F 
Failing

Class Policies

1. Attendance. Attendance will be taken almost every class period. Each student is allowed three absences. The student may be dropped upon the fourth absence at the discretion of the instructor.

2. Academic Honesty Policy.  It is the responsibility of each student to become familiar with the University’s policies concerning academic honesty.

3. Disability Services.  Any student in this class who has a disability that prevents the fullest expression of abilities may contact me in my office as soon as possible to discuss class requirements.  Disclosure of any disability, however, is not required.

TENTATIVE COURSE SCHEDULE:

Date


Subject






Reading

Jan. 14


Introduction and Course Syllabus


Syllabus

Jan. 16


Brainstorming, 




Chapter 1
Jan. 21


Ethics, Committees




Chapters 2-3
Jan. 23

Share the Wealth Conference (Georgia)

No Class
Jan. 28


Customer Service




Chapter 4
Jan. 30 

Decision Making, Delegation



Chapters 5-6
Feb. 4


Work Teams, Goal Setting,



Chapters 7-9

Feb. 6


Grapevine
Feb. 11

Creativity, Marketing Meetings, Negotiation

Chapters 10-13
Feb. 13

Organizational Charts




Chapters 14-15
Feb. 18

Organizational Charts




Chapters 14-15
Feb. 20

Problem Solving, Mgmt, Public Relations

Chapters 16-18
Feb. 25

Strategic Planning, Time Management

Chapters 19-20

Feb. 27

Career Planning, Boards



Chapters 21-22

March 4

Review

March 6

Test

March 11

Personnel





Chapters 23-25

March 13

Hiring, Training




Chapters 26-28

March 18

Spring Break





No Class
March 20

Spring Break





No Class
March
25

Job Satisfaction




Chapters 29-31

March
27

Problem Management




Chapters 32-34

April 1


Staff Development, Employees


Chapters 35-40

April 3


Staff Development, Employees


Chapters 35-40
April 8


Business Etiquette




Chapter 42
April 10

Resume’





Chapter 43


April 15

Oral and Written Communication


Chapter 44



April 17

Test
April 22

Student Projects 

April 24

Student Projects



April 29

Leadership, Listening, Stress, and Persuasion
Chapters 45-48
May 1


Procrastination, Self Esteem



Chapters 49-50
A Final Exam will be given during Final’s Week. It is each student's responsibility to find the date and time of the final from the University's final exam schedule.
