
 
Volume XXIX          Number 1          Spring 2017 

 
 

SPECIAL ISSUE: 
Strategic Issues in the Family Firm 

 
 

The JMI in Brief 
 

Article Abstracts ..................................................................................... 4 
 

 
Main Articles 

 
 

A Strategic Management Perspective of the Family Firm: Past  
Trends, New Insights, and Future Directions ....................................... 6 

Joshua J. Daspit, James J. Chrisman, Pramodita Sharma, Allison W. 
Pearson, and Rebecca G. Long 

 
 
Family Firm Knowledge Integration and Noneconomic  
Value Creation ......................................................................................  30 

Jon C. Carr and J. Kirk Ring 
 
 
Succession-Related Role Transitions in Family Firms: The  
Impact of Proactive Personality  ..........................................................  57 

Laura E. Marler, Isabel C. Botero, and Alfredo De Massis 
 
 
Socioemotional Wealth and Family Firm Performance: A  
Stakeholder Approach ..........................................................................  82 

Bart J. Debicki, Robert Van de Graaff Randolph, and Marcin Sobczak 
 
 
  



 
Volume XXIX          Number 2           Summer 2017 

 
 
 

The JMI in Brief 
 

Article Abstracts ............................................................................................................. 118 
 

 
Main Articles 

 
 

Organizational Hazards When a Business Unit Goes Rogue:   
The Case of Andersen Consulting ............................................... 121 

Terry R. Adler, Thomas G. Pittz, and Claudia Gomez 
 
 
Maximizing Mentoring in Public Accounting: The Effects of Structure on  
Outcomes for Male and Female Protégés .................................... 137 

Cynthia P. Guthrie and Ambrose Jones III 
 

 
Prospect Theory: The Impact of Relative Distances  ..................... 155 

Joshua Bendickson, Shelby J. Solomon, and Xiangming Fang 
 
 
Influencers of Earnings Management Fraud: Coercion 
Project Stage, and Ethics  ......................................................... 169 

Jim Donegan, Michele Ganon, and Zachary Johnson 
 
 
Understanding the Inner Muse: Integrating the Creative  
Self-Efficacy Literature  ............................................................. 189 

Brian Waterwall, Bryan Fuller, and Heather Budden 
 
 
Net Income’s Bandwidth: An Examination of Earnings-Based  
Performance Metrics  ............................................................... 211 

Mark E. Haskins and Paul J. Simko 
 

 
  



 
Volume XXIX          Number 3           Fall 2017 

 
 

SPECIAL ISSUE: 
Contributions from the 2016 Marketing Research 

Conference, University of Texas - Arlington 
 
 

The JMI in Brief 
 

Article Abstracts ...............................................................................................  240 
 
Introduction  .....................................................................................................  243 
 

 
Main Articles 

 
A Brief Inventory of Marketing Scholarship: A Review of 
Articles from Journal of Marketing (2010-2014) ...........................................  244 

Kelly Naletelich, Seth Ketron, and Eric Kennedy 
 
 
Self-Image Congruence: An Empirical Look at Consumer  
Behavior in Door-To-Door Sales! ..................................................................... 262 

John Fergurson 
 

 
Understanding Workplace Boredom among Service Employees:  
Qualitative Insights and Employee Outcomes ...............................................  278 

Franklin Velasco 
 
 
Positioning Strategies by Foreign Retailers at the Accra  
Mall in Ghana: A Case Study Approach ........................................................  294 

Charles Blankson, Seth Ketron, and Stanley Coffie 
 

  



Volume XXIX          Number 4           Winter 2017 
 

 
 

The JMI in Brief 
 

Article Abstracts ............................................................................................................. 318 
 

 
Main Articles 

 
 

The Willingness to be Underemployed: A Study of Unemployed 
Professionals  .......................................................................... 322 

Meghna Virick and Frances M. McKee-Ryan 
 
Putting the Horse Before the Cart: Understanding the Influence of 
Trigger  
Events on Justice Perceptions and Work Attitudes ........................ 343 

Bonnie S. O’Neill and John L. Cotton 
 
CEO Tweet Behavior: The Use of Metaphors and Gendered  
Communication Style ................................................................ 365 

William H. Locander and Daniel M. Ladik 
 
Serendipitous Value Creation in Mergers and Acquisitions of 
Entrepreneurially- 
Oriented Firms: The Moderating Role of Political Skill .................. 380 

John A. Martin, Frank C. Butler, and Joel F. Bolton 
 
A Gendered Emotional Display Perspective on Workplace Touch and 
Perceived  
Supervisor Support .................................................................. 395 

J. Bryan Fuller, Laura E. Marler, Susie S. Cox, Marcia J. Simmering, 
Rebecca J. Bennett, and Jenny L Curry 

 
Capital Investment Analytical Techniques in Higher Education: A Factor 
in the  
Cost Growth? ........................................................................... 414 

Robert S. Goldberg and David J. Prottas 
 
Implementing Interfunctionally-Coordinated Market Orientation in 
Industrial  
SMEs: Lessons Learned in Commodity Markets ........................... 428 

Yong J. Wang, Peter LaPlaca, Chiquan Guo, and Andy W. Hao  



 


	Contributions from the 2016 Marketing Research Conference, University of Texas - Arlington

