Pittsburg State University

Department of Management & Marketing
MGMKT 600: Topics - Internship 

Course Description

MGMKT 600: Topics - Internship.  3 hours.  Work experience in public, private, governmental, or not-for-profit business setting.  The work experience must be approved by a departmental internship representative / faculty member. Prerequisite:  permission of instructor required. Students must enroll in the course during the same semester, and time, in which the internship occurs.
The work experience should be comparable to that of an entry-level staff marketing/management/international business graduate.  For three hours of course credit, the student intern must work at least 240 hours for the sponsoring organization.  The grade for the course will be based on an internship report to be prepared by the student intern, the sponsoring organization’s evaluation of the student intern’s performance, and the faculty member’s assessment of the work (based largely on sponsor’s input).  The student intern’s report and the sponsoring organization’s evaluation are described further in the Student Intern’s Responsibility and the Sponsoring Organization’s Responsibility sections below.

STUDENT INTERN’S RESPONSIBILITY:
1. The student intern will obtain employment in a position comparable to that of an entry-level, degreed marketing / management / international business graduate.
2. There must be an agreement among the student intern, the sponsoring organization, and the department internship representative / faculty member, signed by all three parties.

3. The student intern will perform the duties determined by the employer.  At the conclusion of the internship, the student intern will prepare a written report describing the experience obtained and the usefulness of the experience.  This report must be submitted to department internship representative / faculty member for the student to receive a grade, and credit, for the course.

SPONSORING ORGANIZATION’S RESPONSIBILITY:
1. The sponsoring organization will be expected to provide quality work experience comparable to at least that of an entry-level position.
2. The sponsoring organization will be expected to prepare an intern performance report at the conclusion of the internship.  This report, which will be submitted to the department internship representative / faculty member, will evaluate the student intern’s work habits, technical competence and learning experiences while completing the internship.  The sponsoring organization may use the evaluation form provided by the department, or its own evaluation form.

3. The sponsoring organization will execute an agreement with the student intern and compensation for the student intern will be determined by the agreement between the sponsoring organization and the student. 
Grading / Credit:  The grade for the course will be based on the sponsoring organization’s evaluation of the student’s internship performance and on an internship report prepared by the student.  The grade will be assigned by the internship representative / faculty member
· Employer evaluation – 80%.  The student intern is responsible for (1) informing an appropriate company official that a performance evaluation will be required at the conclusion of the internship and (2) ensuring that an appropriate performance evaluation is completed and submitted to the department representative / faculty member on a timely basis.  The internship sponsor may use the organization’s personnel evaluation form or the evaluation form provided by the Internship Coordinator.

· Written report – 20%.  Written report specifications:

· The report must be at least 1,000 words long.

· Organize the report using the following three headings:
· The work I performed during the internship.

· How the internship experience benefited me.

· How the internship experience benefited ____________ (the sponsoring organization).

